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Q: What are some new and exciting trends, developments, 
technologies & treatments currently happening in Oncology?

A: There has been a rising demand for personalized medicine, 
precision medicine, and immunotherapy.

Q: How do you personally keep apprised with new and emerging trends within Oncology?

A: I participate in a lot of speaking engagements at conferences – most recently ESMO (European 
Society for Medical Oncology), and PACR (Pennsylvania Association of Cancer Registrars). I read 
the New England Journal of Medicine, JCO (Journal of Clinical Oncology), and Lancet Journal. I do 
a lot of clinical trials for research too -- I find that the best way to keep ahead of the curve.  

How far (or close) do you personally feel we are to discovering an FDA-approved complete 
cure for some type of cancer? In what form? (Intravenous, vaccines, oral therapy, etc.)

It depends on cancer type and what stage, but I would say 2-3 years for a couple types. We already 
have cures for some types, for example, we can already cure early stage breast cancer, as long as it 
hasn’t spread. I predict the breakthroughs would be either in vaccination form or immunotherapy.

Oncology

In your personal experience, how has rising costs of insurance and lack of coverage 
impacted patients from receiving top care? How has it impacted your decision-making?

I find it to be an increasing problem! Drugs are getting more and more expensive. Instead of 
choosing a targeted or other expensive therapy, I have to opt for standard therapy. I definitely 
experience that insurance issues have caused me to not choose the best option for the patient.
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Q: In your opinion, is robotic surgery an 
improvement over traditional operations? Will 
robotics eventually replace traditional 
operations completely or is the human 
element too imperative?

A: Probably not. Robotics will never replace a real 
human in the traditional form of surgery. In fact, 
the FDA just issued warning in robotic surgeries 
for oncology.

Q: What are your biggest frustrations within your survey-taking experience? What advice do 
you have for market researchers that would better improve your survey-taking experience? 

I would prefer the survey questions to be vetted by physicians first. A lot of the questions are “too 
obvious” or "too silly". My biggest pet-peeve, is that each time I receive targeted survey invitations 
sent directly to my email, they ask me the same repetitive questions: "Are you a male?" "Are you 
an Oncologist?" If I'm already registered in your database as a certified physician, and the email 
was directed to ME, then wouldn't you already have all these questions on file? You should already 
know the answers. It wastes my time answering the same background questions, when I could be 
spending more of my time answering pertinent questions to the survey. I find moderators are 
always good, and I really like the format of the presentation-style questions. 
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Q: How many surveys pertaining to market research do 
you receive in one week?

A: I'd say I receive around 10 per week. I only qualify for 7.

Q: Do you personally find that pharma directly advertising to consumers is helpful in educating 
consumers or is it more of an interference between patient-physician relationship?

A: It's a big interference! Physicians know what the drug is -- the public doesn’t. When I see a patient 
with breast cancer, they'll say they recently saw an ad for a cancer drug, but it could be for 
leukemia or a different type of cancer, and then they'll try to dictate that medication to me. I find 
myself spending more time educating my patients on why a certain drug doesn’t apply to them, 
than prescribing the correct drug in the first place. 
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